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【Sales】
・H1: Finished above target with JPY6.9 billion year-on-year increase due to strong performance from the domestic businesses,
despite lower sales from Overseas business due to foreign exchange impact (negative JPY17.7 billion)

・Annual forecast: Revised downward by JPY10.0 billion to JPY1,860.0 billion, mainly due to a review of foreign exchange impact
(negative JPY17.8 billion)
【Operating income】
・H1: Finished above target with JPY5.2 billion year-on-year increase driven by revenue growth, mainly of core brands in the domestic
businesses, and lower production costs

・Annual forecast: Revised upward by JPY3.7 billion in total operating income to JPY40.7 billion on upward revisions centered on
Soft Drinks and Food Businesses
【Profit attributable to owners of the parent】
・H1: Achievement of JPY28.5 billion, JPY8.7 billion above the target, driven by improving asset efficiencies, despite deterioration of
non-operating income / loss because of special factors 

・Annual forecast: Original target of JPY80.0 billion left unchanged in light of factors including risk of deterioration in non-operating
income / loss and extraordinary income / loss

(Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Alcohol Beverages Business 458.8 11.9 2.7% 1.3 1,018.9 13.0 1.3% -0.6 

Soft Drinks Business 232.8 5.4 2.4% 2.4 488.6 11.3 2.4% 8.0 

Food Business 59.2 3.7 6.6% 5.7 122.1 4.9 4.2% 9.6 

Overseas Business 109.8 -14.0 -11.3% -6.8 224.4 -26.1 -10.4% -24.6 

Other Business 48.6 2.3 4.9% 0.4 101.5 4.2 4.4% 0.0 

Adjustment (corporate / elimination) -45.6 -2.3 - 0.6 -95.5 -4.8 - -2.4 

 Sales 863.7 6.9 0.8% 3.7 1,860.0 2.6 0.1% -10.0 

Alcohol Beverages Business 46.2 1.9 4.2% 1.3 120.7 1.0 0.8% 0.4 

Soft Drinks Business 12.3 2.3 22.8% 1.9 29.1 3.8 15.2% 2.1 

Food Business 4.8 1.7 54.9% 1.5 10.0 1.6 18.4% 1.5 

Overseas Business 5.5 -0.1 -1.8% 1.9 14.2 0.2 1.8% -0.6 

Other Business 0.3 -0.5 -61.2% 0.4 2.0 -0.4 -18.3% 0.1 

Adjustment (corporate / elimination) -9.4 -0.9 - 0.9 -21.1 -2.6 - -0.5 

Amortization of goodwill and others -7.3 0.7 - 0.2 -14.2 2.0 - 0.7 

 Operating Income 52.5 5.2 10.9% 8.2 140.7 5.6 4.1% 3.7 

 Ordinary Income 45.1 -6.6 -12.8% 6.0 138.5 -7.4 -5.1% 0.5 

 Profit attributable to owners of the parent 28.5 -10.9 -27.7% 8.7 80.0 3.6 4.7% 0.0 

Summary of Statements of Income



Alcohol Beverages Business (Sales Volume of Beer-type)
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【Market Total】
・H1: Volume decrease in the Happoshu and New Genre categories, despite reinforcement by brewers of marketing 
activities centered on beer, and year-on-year contraction of 1% to 2% in total volume. Similar trend expected for
full-year sales volume

【Sales Volume of Asahi Breweries】
・H1: A 1.1% year-on-year increase and results above target achieved due to strong performance from New Genre
products, despite a year-on-year volume decrease for Beer and Happoshu

Beer: 1.7% decrease in total volume due to lower volumes of Extra Sharp, Dry Premium, and other products

Happoshu: 3.7% decrease in total volume, despite a year-on-year increase for the Style Free brand (+2.3%)

New genre: 10.2% increase in total volume, with strong performance from the Clear Asahi brand (+11.3%) due to

factors including the impact of brand renewal
・Annual forecast: Forecast unchanged, with Beer revised downward and Happoshu and New Genre revised upward

<Sales Volume> (Millions of cases) ＜Market Total＞

H1 (ended June 30) 2016 revised forecast (announced on August 3) Jan. - June 2016 forecast

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target YoY YoY

Beer 45.62 -0.79 -1.7% -1.88 105.50 -0.56 -0.5% -3.00 ±0％ 0~-1%

Happoshu 7.15 -0.27 -3.7% 0.85 14.00 -1.80 -11.4% 0.50 -8~-9% -6~-7%

New Genre 20.18 1.87 10.2% 1.38 42.00 3.01 7.7% 2.50 -1% 0~-1%

 Beer-type beverages Total 72.96 0.81 1.1% 0.36 161.50 0.65 0.4% - -1~2% -1~-2%

<Sales Volume by Brand> (Millions of cases) <Container Type>

H1 (ended June 30) Jan. - June YoY

Super Dry Total 43.76 △ 1.66 -3.7% Bottle -6.3% 

Style Free Total 6.20 0.14 2.3% Can 1.0% 

Clear Asahi Total 16.68 1.69 11.3% Keg -2.7% 

YoY (Amount/%)



Alcohol Beverages Business (Sales)
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【Sales of Other than Beer-type beverages】
・H1: A substantial increase in sales of wine due to factors including the impact of consolidation of ENOTECA, 

but a decrease in sales in the whiskey, brandy, spirits category from a high level the previous year

Furthermore, a JPY7.4 billion year-on-year increase in total sales of other alcohol beverages on substantial growth in

sales of RTD, mainly Mogitate 

A JPY0.9 billion increase in sales of alcohol taste beverages due to factors such as renewal of Dry Zero and

the launch of Healthy Style, a food for specified health uses (FOSHU) 

・Annual forecast: Total sales of other alcohol beverages revised downward by JPY0.5 billion year on year, with whiskey,

brandy, spirits and shochu revised downward, despite an upward revision of the strong-performing RTD category

・Alcohol taste beverages revised upward by JPY0.5 billion against the initial target, mainly because of strong

performance by Dry Zero in the non-alcohol beer-taste beverage category

<Sales> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

 Beer 246.8 -3.0 -1.2% -8.8 571.2 -3.1 -0.5% -16.0 

 Happoshu 27.7 -1.0 -3.4% 3.5 54.0 -7.1 -11.6% 1.9 

 New Genre 66.9 6.2 10.2% 4.7 138.8 9.7 7.5% 8.3 

 Beer-type beverages Total 341.4 2.2 0.7% -0.7 764.0 -0.5 -0.1% -5.8 

 Whiskey, Brandy, Spirits 25.9 -1.8 -6.5% -2.1 52.1 -5.8 -10.0% -5.8 

 Wine 18.6 6.2 49.9% 0.0 41.7 7.8 23.1% - 

 RTD 16.0 3.5 27.7% 2.6 36.6 8.3 29.5% 6.1 

 Shochu 13.1 -0.5 -3.8% -0.3 28.0 -0.8 -2.7% -0.8 

 Other alcohol, etc. 0.0 -0.0 -24.7% -0.0 0.1 - 0.0% - 

 Other alocohol beverages Total 73.7 7.4 11.1% 0.2 158.5 9.6 6.4% -0.5 

 Alcohol taste beverages 13.6 0.9 6.7% 0.4 30.5 1.3 4.5% 0.5 

 Other, contracted manufacture, etc. 11.8 0.2 2.1% 2.0 25.8 2.5 10.6% 5.8 

 Total Sales 440.5 10.7 2.5% 1.9 978.7 12.9 1.3% - 



Alcohol Beverages Business (Operating Income)
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【H1 : Factors of Increase / Decrease】 (JPY billion)
・＜Main Increase Factors＞

Beer-type - Increase in sales volume:+0.9 (Beer -1.4, Happoshu -0.3, New Genre +2.6)
Other alcohol beverages – increase in sales volume:+2.9
Cost reduction in manufacturing:+3.3 (Raw materials +1.1, Utilities +1.1, 

Mix improvement of other than beer-type +0.8)
・＜Main Decrease Factors＞

Cost increase in manufacturing:-0.5 (Raw materials -0.3)
Increase in sales promotion expenses:-2.2 (Promotion -2.3, Advertisement +0.1 / Beer-type -1.5, Others -0.7)
Increase in other expenses:-3.0

【Full Year : Factors of Increase / Decrease】 (JPY billion)
・＜Main Increase Factors＞

Beer-type – Increase in sales volume:+1.1 (Beer -1.0, Happoshu -2.2, New Genre +4.3)
Other alcohol beverages – increase in sales volume:+3.8
Cost reduction in manufacturing:+4.5 (Raw materials +1.7, Utilities +1.4,

Mix improvement of other than beer-type +1.1)
・＜Main Decrease Factors＞

Cost increase in manufacturing:-1.1 (Raw materials -0.5)
Increase in sales promotion expenses:-3.9 (Promotion -3.6, Advertisement -0.3 / Beer-type -2.4, Others -1.5)
Increase in other expenses:-4.1

Note : +1.9 in Other alcohol beverages – increase in sales volume and -1.7 in Increase in other expenses are due to 
new consolidated effect of ENOTECA (Jan. – Mar.).

<Operating Income> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

Against Target Against Initial Target

 Beer-type - Increase in sales volume - 0.9 -0.2 - 1.1 -0.8 

 Change in Beer-type - 0.3 -0.1 - 0.7 -0.4 

 Other alcohol beverages - increase in sales volume - 2.9 0.4 - 3.8 -0.0 

 Cost reduction in manufacturing - 3.3 1.1 - 4.5 2.2 

 Cost increase in manufacturing - -0.5 0.4 - -1.1 0.7 

 Increase in sales promotion expense 51.6 -2.2 -1.0 107.3 -3.9 -2.2 

 Increase in other expenses - -3.0 0.9 - -4.1 1.5 

 Asahi Breweries 45.7 1.7 3.9% 1.6 119.5 1.1 0.9% 1.0 

 Other / elimination in segment 0.5 0.1 48.4% -0.3 1.2 -0.1 -7.7% -0.6 

 Operating Income 46.2 1.9 4.2% 1.3 120.7 1.0 0.8% 0.4 

YoY (Amount/%) YoY (Amount/%)



Soft Drinks Business (Sales Volume)
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<Sales Volume> (Millions of cases) <Market Total>

H1 (6months ended June 30) 2016 forecast (announced on August 3) Jan. - June

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target YoY

Carbonated drinks 27.54 1.04 3.9% 0.34 56.20 2.11 3.9% 1.00 Unchaged

Fruit juice 7.21 -0.58 -7.4% -0.59 15.00 -0.56 -3.6% -0.60 Unchaged

Coffee 21.62 1.96 10.0% 1.82 44.70 2.27 5.3% 1.80 +2~3%

Tea 19.64 0.64 3.4% 0.64 41.00 0.82 2.0% 0.90 +3~4%

Functional 3.88 -0.87 -18.3% -1.02 9.00 -0.70 -7.2% -1.00 -

Mineral water 12.08 -0.44 -3.5% -0.62 26.60 0.03 0.1% -0.40 +10~11%

Other drinks * 8.66 -0.37 -4.1% -0.24 18.00 -0.51 -2.8% -0.30 -

Calpis * 15.93 -0.15 -1.0% -0.47 33.90 0.18 0.5% -0.30 -

Sales of other company's products 3.00 0.67 28.7% 0.80 6.60 0.90 15.7% 1.20 -

 Sales Volume Total 119.57 1.91 1.6% 0.67 251.00 4.52 1.8% 2.30 +2~3%

*  Calpis includes the figures of Calpis brand (Calpis and Calpis water) and Other drinks includes the figures of other brands in the previous Calpis segment.

<Sales Volume by major brands> (Millions of cases)

H1 (6months ended June 30) 2016 forecast (announced on August 3)

YoY (Amount/%) Against Initial Target

Mitsuya 19.36 -0.02 -0.1% 40.60 2.34 6.1% 0.60 

Wilkinson 6.88 1.14 19.9% 13.20 0.58 4.6% 0.20 

WONDA 20.76 1.65 8.6% 43.16 2.28 5.6% 1.66 

Jurokucha 11.57 0.97 9.1% 24.50 2.28 10.3% 1.90 

Oishii Mizu 12.08 -0.44 -3.5% 26.60 0.03 0.1% -0.40 

YoY (Amount/%)

【Market Total】
・H1: Volume increases in the tea and mineral water categories and a year-on-year increase of approx. 3% in total sales
volume due to factors including good weather and active new product introductions by beverage companies

【Sales Volume of Asahi Soft Drinks】

・H1: 1.6% year-on-year increase in total sales volume and results above target achieved due to strong performance from
brands such as Wilkinson, Wonda, and Juroku-cha

・Annual forecast: Total volume revised upward to 251 million cases, with mineral water revised downward and coffee and tea 
revised upward



【H1 : Factors of Increase / Decrease】 (JPY billion)
・＜Main Increase Factors＞

Increase in sales volume:+1.3, Change in production composition, etc.:+0.7, Cost reduction +1.9
(Raw materials +0.5, Packages +0.7, Increase of rate of operation / in-house production +0.7)

・＜Main Decrease Factors＞
Cost increase:-0.3 (Raw materials -0.2, other materials -0.1)
Increase in sales promotion expenses:-1.8 (Promotion -2.1, Advertisement +0.3)

【Full Year : Factors of Increase / Decrease】 (JPY billion)
・＜Main Increase Factors＞

Increase in sales volume:+2.5, Change in production composition, etc.:+1.0, Cost reducntion:+3.0
(Raw materials +0.6, Packages +1.1, Increase of rate of operation / in-house production +1.3)

・＜Main Decrease Factors＞
Cost increase:-0.8 (Raw materials -0.5, other materials -0.3)
Increase in sales promotion expenses:-2.0, (Promotion -1.2, Advertisement -0.8)

Soft Drinks Business (Operating Income)
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【LB】

・H1: Operating income above target achieved due to factors including product mix improvement and production 
cost reductions, despite a sales decrease

・Annual forecast: Initial target achieved due to factors such as sales expansion of Calpis and long-shelf-life products, 
which are high-profit products, and expansion of group procurement 

<Operating Income> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

Against Target Against Initial Target

 Sales Volume Total 1,195.7 19.1 1.6% 6.7 2,510.0 45.2 1.8% 23.0 

 Sales Total 223.5 5.4 2.5% 2.6 468.0 10.8 2.4% 8.0 

  Increase in sales volume - 1.3 0.6 - 2.5 1.5 

  Change in production composition, etc. - 0.7 0.7 - 1.0 0.9 

  Cost reduction - 1.9 1.1 - 3.0 1.2 

  Cost increase - -0.3 0.1 - -0.8 0.1 

  Increase in sales promotion expenses - -1.8 -0.7 - -2.0 -1.5 

  Other expenses - 0.2 0.1 - 0.2 -0.2 

 Asahi Soft Drinks 11.9 2.0 20.4% 1.9 28.0 3.9 16.0% 2.0 

 LB 0.3 0.0 12.9% 0.0 0.8 0.1 0.0 

 Other / elimination in segment 0.2 0.2 - 0.0 0.3 -0.1 0.1 

 Operating Income 12.3 2.3 22.8% 1.9 29.1 3.8 2.1 

YoY (Amount/%) YoY (Amount/%)



Food Business (Sales / Operating Income)
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【Sales】

・H1: A year-on-year increase of JPY3.7 billion and results above target achieved on strong performance from Mintia
and other products, despite a revision of the overseas freeze-dried business (down JPY2.7 billion)  
(Strong growth from the foods with function claims Dear-Natura Gold and Schwabe Ginkgo Biloba Leaf Extract, a new 
product) 

・Annual forecast: Revised upward by JPY9.6 billion from the initial target to JPY122.1 billion through initiatives including
sales expansion for core brands and foods with function claims 

*Includes revenue growth accompanying unification of sales recognition methods (first half: JPY2.4 billion / annual 
forecast: JPY4.9 billion)

【Operating income】

・H1: A year-on-year increase of JPY1.7 billion and results above target achieved due to strong performance from core 
brands and production cost reductions, despite higher advertising and sales promotion expenses

・Annual forecast: Revised upward by JPY1.5 billion from the target to JPY10.0 billion driven by revenue growth and
further promotion of product mix improvement

<Sales> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Asahi Group Foods 59.2 3.7 6.6% 5.9 122.1 5.1 4.4% 10.0 

Other / elimination 0.0 -0.0 -38.3% -0.2 -0.0 -0.2 - -0.4 

 Sales Total 59.2 3.7 6.6% 5.7 122.1 4.9 4.2% 9.6 

<Operating Income> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Asahi Group Foods 4.8 1.6 48.8% 1.5 9.8 1.3 14.6% 1.3 

Other / elimination -0.0 0.1 - 0.0 0.2 0.3 - 0.2 

 Operating Income 4.8 1.7 54.9% 1.5 10.0 1.6 18.4% 1.5 



Overseas Business (Sales)
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【Sales】
・H1: Finished behind target with JPY14.0 billion year-on-year decrease mainly due to foreign exchange impact (JPY17.4 billion) 
・Annual forecast: Total sales revised downward by JPY24.6 billion, mainly due to an exchange rate revision (JPY16.1 billion) and
downward revision for Indonesia business

*Malaysia: Includes negative impact from alignment of accounting treatment for sales recognition (first half: JPY0.9 billion /
annual forecast: JPY1.5 billion)

【Sales (excluding foreign exchange impacts associated with conversion of local currencies into JPY)】
H1
・In Oceania, a year-on-year increase of 2.9% (Non-Alcohol business: -1% / Australian Alcohol business: +12% / New Zealand

Alcohol business: +5%)
・In Southeast Asia, an increase of 2.7% driven by increase in Malaysia and Myanmar offsetting a decrease in Indonesia
・In China, an increase of 8.3% through increased sales and exports of Super Dry and an increase in contract packaging of the Tsingtao brand
Annual forecast
・In Oceania, aim for 3.6% increase by growing ahead of the market average in core categories and growing categories
・In Southeast Asia, aim for 7.3% year-on-year increase through initiatives including strengthening investment in core brands and own brands
・In China, aim for 6.2% increase from initiatives including new customer development and sales enhancement with Super Dry in
on-premise and mass retailer channels.

<Sales> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Oceania business 68.8 -8.0 -10.4% -2.1 145.7 -17.5 -10.7% -8.4 

Southeast Asia business 28.8 -4.6 -13.8% -4.0 56.6 -4.9 -7.9% -11.2 

China business 10.1 -0.5 -4.5% 0.4 17.7 -2.3 -11.7% -2.2 

Other / elimination in segment 2.1 -0.9 -30.7% -1.2 4.4 -1.3 -22.9% -2.8 

 Sales Total 109.8 -14.0 -11.3% -6.8 224.4 -26.1 -10.4% -24.6 

<Sales (excluding foreign exchange impacts associated with conversion of local currencies into JPY)> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Oceania business 79.0 2.2 2.9% -1.1 169.0 5.8 3.6% 0.0 

Southeast Asia business 34.3 0.9 2.7% -2.7 66.0 4.5 7.3% -6.6 

China business 11.4 0.9 8.3% 1.0 21.3 1.2 6.2% 0.0 

Other / elimination in segment 2.5 -0.6 -16.6% -0.9 5.6 -0.2 -3.4% -1.9 

 Sales Total 127.2 3.4 2.7% -3.7 261.8 11.4 4.5% -8.5 



Overseas Business (Operating Income) 
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【Operating income】
・H1: Year-on-year decrease of JPY0.1 billion due to higher import costs in Oceania, despite profit increased in Southeast Asia and China

(including negative foreign exchange impact of JPY0.9 billion)
・Annual forecast: Revised downward by JPY0.6 billion in total operating income, mainly due to a exchange rate review (negative JPY0.9 billion)

【Operating income (excluding foreign exchange impacts associated with conversion of local currencies into JPY)】
H1
・In Oceania, a year-on-year decrease of 16.8%, mainly due to increase in imported raw material cost driven by weak Australian dollar
(negative JPY1.5 billion)

・In Southeast Asia, a year-on-year increase of 37.0% after achieving higher profit in Malaysia and successfully minimizing the deficit through
improving plant capacity utilization in Indonesia

・In China, a year-on-year increase of 121.6% driven by revenue growth of Super Dry and improvement in product mix resulting from
expansion of contract packaging of Tsingtao brands 

Annual forecast
・In Oceania, continue to aim for delivery of the initial target by strengthening core brands and driving further synergies despite the risks
surrounding the competitive environment

・In Southeast Asia, deliver initial target by achieving profit growth in all business through revenue increase and driving efficiency
・In China, aim for delivery of the target (revised upward) through Asahi brand expansion and improving overall cost efficiencies

<Operating Income> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Oceania business 3.0 -1.1 -27.5% 1.4 10.3 -1.2 -10.3% -0.6 

Southeast Asia business 1.7 0.2 11.7% -0.0 3.0 0.3 10.8% -0.2 

China business 0.9 0.5 95.5% 0.4 1.1 0.2 30.2% 0.1 

Other / elimination in segment -0.1 0.4 - 0.1 -0.2 0.9 - 0.1 

 Operating Income 5.5 -0.1 -1.8% 1.9 14.2 0.2 1.8% -0.6 

<Operating Income (excluding foreign exchange impacts associated with conversion of local currencies into JPY)> (Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

Oceania business 3.4 -0.7 -16.8% 1.6 12.0 0.5 4.0% 0.0 

Southeast Asia business 2.0 0.6 37.0% 0.0 3.6 0.8 30.7% 0.0 

China business 1.1 0.6 121.6% 0.5 1.3 0.5 56.4% 0.2 

Other / elimination in segment -0.1 0.4 - 0.1 -0.3 0.8 - 0.1 

 Operating Income 6.4 0.8 14.7% 2.3 16.6 2.6 18.8% 0.3 
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Ordinary Income
Profit attributable to owners of the parent

【Ordinary income】
・H1: A year-on-year decrease of JPY6.6 billion attributable to a deterioration of equity in net income of affiliates resulting from
special factors in the previous year 

[The principal increase / decrease factors were non-recurrence of income accompanying a change in the form of equity ownership in
CFI (negative JPY9.5 billion), Tingyi-Asahi Beverages Holding (negative JPY2.5 billion), Tsingtao Brewery (JPY0.6 billion), and
Indonesia (approx. JPY0.5 billion)]

・Annual forecast: Revised upward by JPY0.5 billion to JPY138.5 billion, taking into account the upward revision to operating income and
second-half foreign exchange impact

【Profit attributable to owners of the parent】
・H1: Target exceeded by JPY8.7 billion driven by sales of real estate and investment securities, despite the non-recurrence of a gain
related to subsidiaries and affiliates

・Annual forecast: Original target left unchanged, taking into account factors including the risk of a decrease in equity in net income of
affiliates and securing funds for improvement in asset efficiency

(Unit: JPY billion)

H1 (ended June 30) 2016 revised forecast (announced on August 3)

YoY (Amount/%) Against Target YoY (Amount/%) Against Initial Target

 Sales 863.7 6.9 0.8% 3.7 1,860.0 2.6 0.1% -10.0 

 Operating Income 52.5 5.2 10.9% 8.2 140.7 5.6 4.1% 3.7 

Non-operating income or loss -7.4 -11.8 -2.2 -2.2 -13.0 -3.2 

Income / expenses on financing activities 0.3 0.4 0.7 -0.8 0.1 0.6 

Other income / expenses -7.7 -12.2 -2.9 -1.4 -13.1 -3.8 

 Equity in net income of affiliates -5.7 -11.1 -1.9 2.4 -11.8 -2.4 

 Others -2.0 -1.1 -1.0 -3.8 -1.3 -1.4 

 Ordinary Income 45.1 -6.6 -12.8% 6.0 138.5 -7.4 -5.1% 0.5 

Extraordinary income or loss 0.3 0.1 5.3 -12.1 21.1 -0.1 

Gain on sales and valuation of investment securities 1.5 0.9 1.5 1.5 3.2 1.5 

Gain on sales and retirement of non-current assets 0.6 2.1 3.1 -3.5 0.6 1.5 

Business integration expenses -1.4 0.4 0.4 -1.4 6.7 -1.4 

Gain related to subsidiaries and affiliates - -4.5 - - -4.5 - 

Impairment Loss - - - - 19.9 - 

Other extraordinary items -0.4 1.2 0.3 -8.7 -4.8 -1.7 

 Income before taxes 45.4 -6.5 -12.6% 11.3 126.4 13.6 12.1% 0.4 

Income taxes, etc. -17.3 -4.3 -3.0 -46.7 -9.1 -0.7 

Non-controlling interest in income or loss 0.5 -0.1 0.4 0.3 -1.0 0.3 

 Profit attributable to owners of the parent 28.5 -10.9 -27.7% 8.7 80.0 3.6 4.7% 0.0 

Summary of Statements of Income



Impact of introduction of IFRS
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Note : Operating Income was calculated by adding depreciation and amortization on the figure
based on JGAAP, excluding Non-operating income / loss and extraordinary income / loss.

【Difference from the previous announcement on Feb. 9】 (JPY billion)
・Adjustment of defined benefit cost : -3.0 (adjustment of the difference between JGAAP and IFRS)
・Amortization of goodwill : -0.5 (adjustment by reviewing assumed foreign exchange rates)

（①） （②） （①＋②） (Unit: JPY billion)

2016 est. IFRS IFRS adjustment 2015

JGAAP impact estimate JGAAP

 Sales 1,860.0 
- 160.0～

    - 180.0

1,680.0～

    1,700.0
1,857.4 

- 157.4～

    - 177.4

- 14.2 9.0 - 5.2 - 16.3 11.0 

 Alcohol Beverages Business - 1.3 1.1 - 0.2 - 0.9 0.7 

 Soft Drinks Business - 3.0 1.3 - 1.7 - 3.0 1.3 

 Food Business - 0.4 0.4 0.0 - 0.4 0.4 

 Overseas Business - 9.4 6.2 - 3.2 - 11.8 8.6 

 Oceania business - 6.6 4.3 - 2.3 - 8.2 5.9 

 Southeast business - 2.8 1.9 - 0.8 - 3.6 2.7 

 Other Business - 0.2 0.0 - 0.2 - 0.2 0.0 

 Adjustment of depreciation - 50.0 - 1.0 - 51.0 - 46.6 - 4.4 Difference between JGAAP and IFRS

 Adjustment of defined benefit cost - 3.0 - 3.0 Difference between JGAAP and IFRS

 Operating Income * 140.7 5.0 145.7 135.1 10.6 

- 3.5 3.5 0.0 - 3.5 3.5 

 Profit attributable to owners of the parent 80.0 8.5 88.5 76.4 12.1 

Including sales deductions of

promotion expenses

 Amortization of goodwill total

 (equity method affiliates)

Non-amortization of goodwill

 (Tsingtao : 2.6, Tingyi : 0.9)

 Amortization of goodwill total

 (consolidated subsidiaries)

Inc./Dec. Remarks

Non-amortization of goodwill



Information in this material is not intended to solicit sale or purchase of shares in Asahi Group Holdings. 

The views, estimates and other information expressed in this document are based on the company's judgment at the time of 

publication, and no guarantees are provided regarding the accuracy of such information. This information is subject to change

without notice. 

The company and its officers and representatives accept no responsibility or liability for any damage or inconvenience that may 

be caused by or in conjunction with any part of these materials.


