
The alcohol beverages business is a core 
business of the Asahi Group that embraces 
Asahi Breweries, Ltd. under its umbrella 
as a core operating company. With its 
comprehensive business portfolio ranging 
from beer-type beverages, shochu, RTD 
low-alcohol beverages, whisky and spirits, 
wine to alcohol-taste beverages, this segment 
has driven the growth of the Asahi Group. 
Beer-type beverages, in particular, captured 

The soft drinks business is promoted mainly 
by the three operating companies: Asahi 
Soft Drinks Co., Ltd., Calpis Co., Ltd., and LB 
Co., Ltd. Asahi Soft Drinks Co., Ltd. sold 
200 million cases* in the fiscal year ended 
December 31, 2013 for the first time since 
its founding, by enhancing and nurturing 
mainstay brands and executing profit 
structure reforms. Calpis Co., Ltd., which 
became a consolidated subsidiary of the 

The Asahi Group consists of Asahi Group Holdings, Ltd., 91 subsidiaries and 112 affiliated companies.

The following describes the Group’s principal business segments and operating companies.
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the largest shares in the domestic market for 
four years continuously from 2010 to 2013. 
With mainstay brands in each category, such 
as Asahi Super Dry in the beer category, Asahi 
Style Free in the happoshu category, and 
Clear Asahi in the new genre beverages 
category, the business continues to nurture 
and enhance various brands that cater to 
changing, diversified consumer needs.

Asahi Group in October 2012, is renowned for 
Calpis, the nationally popular, Japan’s first 
lactic acid drink brand. LB Co., Ltd. offers 
freshness, flavor and other values of chilled 
beverages through developing products in its 
core tea-based drinks and soft drinks 
categories.
* This includes the effect of transfer and consolidation of the 

Calpis Co., Ltd.’s domestic soft drinks business and sales division.
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The food business consists mainly of Asahi 
Food and Healthcare Co., Ltd. that offers a 
variety of product lineups to aim at becoming 
a ‘‘health creating company,” Wakodo Co., Ltd., 
a pioneer of baby food products in Japan, 
and Amano Jitsugyo Co., Ltd. that boasts 

The overseas business aims to strengthen 
the operating base, improve profitability, 
and expand business network. In Oceania, 
the soft drinks and alcohol beverages businesses 
are promoted by Schweppes Australia Pty 
Limited, the second largest soft drinks 
company in Australia, and Independent 
Liquor (NZ) Limited that occupies the largest 
share in the New Zealand’s RTD low-alcohol 
beverages market, respectively. In China, the 
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Japan’s leading freeze-dried food 
technologies and production system. 
Throughout the value chain, the business 
segment pursues synergy and strives to 
provide new value and exciting experiences in 
food and health.

Asahi Group has strengthened partnership 
with two equity-method affiliates, in addition 
to manufacture and sales of Asahi brand 
products. In Southeast Asia, expansion of 
operating bases is pursued through widening 
of the product portfolio of Permanis Sdn. 
Bhd., a leading soft drink manufacturer in 
Malaysia, and the establishment of a joint 
venture for soft drinks business in Indonesia.

Consolidated Net Sales (2013) Share of Net Sales 
by Segment

¥1,714.2 billion 54.0%
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