
The Asahi Group seeks to contribute to the 
development of a sustainable society through all 
our business activities worldwide. Not only will we 
comply with the various laws and rules of all 
countries and regions where we operate, but we 
will also take the initiative to actively engage in 
activities aimed at fulfilling our social responsibility 
with a global viewpoint. Furthermore, we hope to 
share the excitement with all the peoples of the 
world through the creation of new social values. 
We will continue to think about what we can do to 
bring this about and take action, together with all 
the stakeholders that surrounds us.

In 2013, the Asahi Group revised the CSR’s key themes. Through initiatives that are aligned with the key 
themes, we will maximize the potential of each company under the Asahi Group, take initiatives to solve social 
issues through our core business, and aim to become a group of companies that is trusted by the society.

Asahi Group CSR Policy

Areas of Activity for CSR and Key Themes

●  Address alcohol-related problems

●  Contribute to food safety and security

●  Pass on a healthy food and alcohol culture

●  Respect for humanity

●  Contribute to building safe, fulfilling societies

●  Contribute to ensuring sustainable water resources

Preservation of the bounty of nature for the future

●  Contribute to development of low-carbon societies

●  Contribute to development of recycling societies

●  Contribute to biodiversity preservation

Happiness and fulfillment for all
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The Asahi Group as envisioned

for 2020

Becomes a company that is 
essential to society in solving 
social issues in each of the three 
activity areas.

Has garnered a reputation from 
society as a corporate group 
essential for healthy, affluent 
lifestyles and has won the trust 
of consumers.

Is recognized as a leading 
company in environmental 
preservation performance not 
only in Japan but also overseas.
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The mental and physical health of people everywhere

Corporate Governance

Creation of social value

Response to social expectation

Our foundation as a company

Promoting activities in 
which exitement can 
be shared with people 
in society

Taking initiative to 
actively engage in 
activities aimed at 
fulfilling our social 
responsibility

Legal compliance, 
observation of ethical 
standards, risk 
management, etc.

Details on
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Group Management
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