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Issuance of the Integrated Report 2014

Starting with this year, the Asahi Group has issued the Integrated Report by combining the conventional Annual 
Report and the CSR Communication Report into one. The Integrated Report 2014 has been compiled as a 
comprehensive communication tool by putting together financial and non-financial information in reference to 
the International Integrated Reporting Framework issued by the International Integrated Reporting Council.

As the Integrated Report has been prepared with the aim of further deepening the understanding of our 
medium to long-term corporate value creation with a broad range of readers including our shareholders and 
investors in mind, we sincerely hope that you will read this report and find the information herein useful.

  Information site for shareholders and investors
    http://www.asahigroup-holdings.com/en/ir/

With the purpose of providing appropriate and fair information to shareholders and investors, we will use the website to eagerly 
develop IR activities. 

  Others
We will also try our best to provide non-financial information such as that covering Asahi Group’s CSR and environmental activities in a 
timely and up-to-date manner.

Period covered:
January 1, 2014-December 31, 2014
Including some information outside this period

Scope:
Asahi Group Holding Ltd. and Group companies

Forward-Looking Statements
The current plans, forecasts, strategies and performance presented in this report include forward-looking 
statements based on assumptions and opinions arrived at from currently available information. The Asahi Group 
cautions readers that future actual results could differ materially from these forward-looking statements 
depending on the outcome of certain factors. All such forward-looking statements are subject to certain risks 
and uncertainties including, but not limited to, economic conditions, trends in consumption and market 
competition, foreign exchange rates, tax, and other systems influencing the Company’s business areas.

 Main contents to be featured

Recent financial results and results briefings

Timely disclosure and other IR news

Responsibility
http://www.asahigroup-holdings.com/en/csr/

Management Information
– Management Message
– Long-Term Vision 2020
– Medium-Term Management Plan 2015

IR Library
– Financial Results
– Integrated Reports

Stock and Bonds
– Stock Information
– Stock Ownership
– Dividend Information

Financial Information
– Financial Highlights
– Segment Information
– Financial Data

IR Events
– IR Calendar
– Annual Meetings for Shareholders

 Main contents to be featured
President’s Message

CSR of Asahi Group

Dialogue with the Stakeholders

Inclusion in
SRI Indexes

The Asahi Group has been included 
in several major Socially Responsible 
Investment (SRI) indexes and funds 
worldwide. SRI is an investment 
approach that uses valuation criteria 
for investment decisions based on 
social perspectives, such as 
environmental consideration and 
corporate citizenship, in addition to 
financial considerations.

Dow Jones Sustainability Indices were jointly developed 
by Dow Jones & Company of the U.S. and RobecoSAM 
(Sustainable Asset Management AG) of Switzerland.

The Ethibel Excellence Investment Register is an 
investment universe managed by Forum ETHIBEL, 
an NPO headquartered in Belgium.

The FTSE4Good Global Index is a stock index developed by 
FTSE International Limited, established by The Financial 
Times Ltd. and London Stock Exchange Group plc.

The Morningstar Socially Responsible Investment index is 
Japan’s first socially responsible share index. Morningstar 
Japan K.K. selects for inclusion in the index 150 publicly 
listed Japanese companies that have been evaluated as 
possessing outstanding social credentials.

2014

Editorial Policy Explanation of Various Information Tools

Annual Report

CSR Communication Report

2015

Note: For detailed data related to CSR and environmental activities, please refer to the list of URLs of relevant websites at the end of this report.
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Corporate Philosophy

The Asahi Group aims to satisfy its customers with the highest levels 
of quality and integrity, while contributing to the promotion of healthy living 

and the enrichment of society worldwide.

Improvement of corporate value in a broad sense

Alcohol Beverages

Overseas
Soft DrinksFood

Food
and

Health

The
Environment

People
and

Society

Customers Employees

Business
partners

Society

Shareholders

Under Asahi Group Holdings, Ltd. as a pure holding company, the 
Asahi Group runs its alcohol beverages, soft drinks, and food 
businesses—as well as its overseas business in these same 
domains—based on a shared corporate philosophy. In addition, 
toward achieving a sustainable society, which is an indispensable 
prerequisite for the execution of our corporate activities, we have 
defined three activity areas and key themes to address social issues 

Guided by our corporate philosophy, we will pursue the satisfaction of 
all stakeholders.

Corporate Philosophy and Long-Term Vision

through our business.
Furthermore, our Long-Term Vision 2020, which was announced 

in 2013, defines the future vision for the entire Group as well as 
visions for stakeholders in order to clarify the judgment criteria 
applied to all of our management strategies. By improving not only 
financial value but also corporate value in a broad sense, we strive 
to achieve the satisfaction of all stakeholders.
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Striving to be a corporate group trusted around the world through the “Kando” of 
food (deliciousness, happiness and innovation)
  <Vision for stakeholders>

[ Long-Term Vision 2020 ]

[ Target areas for addressing social issues ]

The EnvironmentFood and Health People and Society

[ Business domains (share of sales by segment) ]

Alcohol Beverages

Integrated alcohol 
beverages business 
producing and selling 
whisky and spirits (mainly by 
The Nikka Whisky Distilling 
Co., Ltd.), shochu, wine, and 
RTD beverages in addition 
to beer-type beverages, 
including our flagship brand, 
Asahi Super Dry

Soft Drinks

Integrated soft drinks business centered 
on long-standing mainstay brands 
including Mitsuya Cider, WONDA, Asahi 
Juroku-cha, and Calpis.

Food

Main focus on leading brands 
and businesses within the 
category, including mint tablets, 
baby food, and freeze-dried food

Overseas

Manufacturing and sales of alcohol 
beverages and soft drinks in Oceania, 
Southeast Asia, and China as main 
markets

Preservation of the bounty 
of nature for the future
• Contributing toward building a 

low-carbon society

• Contributing toward building a 
recycling-based society

• Contributing toward conserving 
biodiversity

The mental and physical 
health of people everywhere
• Our response to alcohol-related 

problems

• Contribute toward food safety and 
reliability

• Carrying on the tradition of our 
healthy food and alcohol-related 
culture

Happiness and fulfillment for all
• Respect for humanity

• Contribution to the realization of a healthy 
and affluent society

• Contribution to sustainable water 
resources

Customers Continue to create new value creation based on strengths nurtured in Japan and achieve the 
No. 1 ranking for customer satisfaction in Japan and each region of the world.

Business partners Develop relationships with our business and alliance partners that support mutual growth and 
create value for all parties.

Society Contribute to the resolution of social problems through the Group’s businesses in areas such as 
development of a wholesome food culture. 

Employees Develop an environment in which employees can work vigorously and experience personal 
growth together with corporate growth.

Shareholders Enhance corporate value (stock value) through sustainable profit creation and 
shareholder returns.

Total
¥1,785.5 billion

(Fiscal 2014)

52.8%

13.1%

Others 1.6%

6.2%

26.4%

3




