
Asahi Group CSR

The Asahi Group’s CSR activities, grounded in a corporate 
philosophy of “contributing to the promotion of healthy living 
and the enrichment of society worldwide,” are aimed at 
contributing to the development of sustainable societies. The 
Group has stipulated three key themes—food and health, the 
environment, and people and society—and the priorities 
within each, and has been endeavoring to resolve social issues 
through its business.

By pursuing “co-creation” CSR with business partners, 
customers, the general public and shareholders as well as with 
employees, the Group is seeking to build good relations with 

all stakeholders “to be a corporate group trusted around the 
world” as stated in the Long-Term Vision 2020.

The Group will continue to work to improve corporate value 
in the broad sense by maximally leveraging such strengths as 
the social “co-creation” capabilities it has cultivated and by 
striving further to resolve social issues through the Group’s 
core business. Specific approaches for particular value chains 
were listed in the previous “Corporate Value Creation Process” 
section, so here will be introduced the system for promoting 
CSR activities overall, the enhancement of human capital, and 
other topics.

The Asahi Group’s CSR activities are not limited to the efforts 
of its individual business companies, and Group CSR 
Promotion Council and Group Environment Council are held 
to establish Group-wide promotion systems.

The Group CSR Promotion Council is held once per quarter 
to formulate concrete CSR measures and set their direction, 
check on progress, and conduct in-house education. Proposals 
approved by the CSR Promotion Council will be presented at a 

suitable time to Asahi Group Holdings’ Corporate Strategy 
Board for a commitment by management.

In addition, cross-organizational/cross-business working 
groups are organized to implement each measure, and a 
Group Environment Council is held every month or two to 
share approaches and horizontally develop environmentally 
related measures.
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 Perspectives and examples

“Food and health” has been positioned as an important area of activity to realize 
“healthy living and the enrichment of society worldwide” as stated in the 
corporate philosophy, and activities addressing this theme are for the most part 
directly or closely related to the Asahi Group’s business. Among these activities 
are educational efforts on the responsible consumption of alcohol beverages 
conducted in fulfillment of the responsibilities of a company dealing in alcohol 
beverages. We have created 
opportunities to help as many 
customers as possible learn more 
about responsible consumption of 
alcohol beverages, including a course 
on proper drinking habits offered 
during Asahi Breweries’ brewery tours.

 Priorities
 • Our response to alcohol-related 

problems
 • Contribute toward food safety and 

reliability
 • Carrying on the tradition of our healthy 

food and alcohol-related culture

Priorities
 • Contributing toward building a low-

carbon society
 • Contributing toward building a 

recycling-based society
 • Contributing toward conserving 

biodiversity

Priorities
 • Respect for humanity
 • Contribution to the realization of a 

healthy and affluent society
 • Contribution to sustainable water 

resources

 Perspectives and examples

We have designated “people and society” as an important area of activity in 
order to attain “the enrichment of society” noted in our corporate philosophy. 
We are engaged in a variety of activities aimed at bringing about an affluent 
society in which people enjoy mental and physical health as well as a tranquil 
life in a wholesome environment. Among our specific efforts are water resource 
conservation activities at our production sites to ensure the future availability 
of water essential to people’s lives. We 
are also working to promote diversity 
within our Group and to offer 
assistance to reconstruction efforts 
following the Great East Japan 
Earthquake (p.50).

 Perspectives and examples

Many of the ingredients used in the Asahi Group’s products—such as malt, 
hops, and water for beer, coffee beans and fruit juice for soft drinks, and 
vegetables and soybeans for food products—come to us by way of nature’s 
bounty. Recognizing that it is thanks to nature’s bounty that we are able to 
carry out our business activities, we have established “the environment” as an 
important area of activity so that we can 
remain a going concern into the future. 
More specifically, we are undertaking 
environmental conservation activities 
through business, such as utilizing green 
electricity in manufacturing 350ml cans for 
Asahi Breweries’ mainstay Asahi Super Dry.

Food and 
Health

The 
Environment

People and 
Society

<Areas of Activity for CSR and Key Themes >
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