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Overseas Initiatives

Schweppes Australia, which manufactures and sells non-
alcohol beverages in Australia, has introduced “bottle-to-
bottle recycling” wherein PET bottles are recycled to be 
reused as PET bottles, and is incorporating these eco-
friendly PET bottles into its beverage production.

These 100% recycled PET bottles have been developed in 
collaboration with packaging supplier Visy, and sold in the 
major Australian supermarket chain Coles since 2014. The 
100% recycled PET bottle comes in three different sizes; 
330ml, 600ml and 1.5L. This has led to reduction of 
approximately 2,000 tons per year of plastic raw material. 
These PET bottles are also of sufficient strength that they 
can be recycled again like ordinary PET bottles.

These efforts resulted in Schweppes Australia and Visy 
being recognized as Outstanding Coles Brand Package 
Suppliers at the September 2014 Suppliers Conference 
hosted by Coles. In presenting the awards, John Durkan, 
Managing Director of Coles, remarked: “We are honored to 
be the first Australian supermarket to sell 100% recycled 

PET bottles, a success that we could not have achieved 
without the impressive efforts of Schweppes Australia  
and Visy.”

Schweppes Australia will continue working in 
collaboration with suppliers and business partners to 
undertake other eco-friendly business activities.

The Asahi Group has established in the Asahi Group 
Guidelines on Corporate Ethics rules of conduct prohibiting 
bribery of domestic and foreign public officials either 
directly or through business partners as well as any other 
actions that could be misconstrued as such, and is engaged 
in fair trade.

With tighter restrictions on bribery being increasingly 
imposed internationally, the Group made further efforts  
in 2014 to combat bribery. In May 2014, training was 
conducted in Shanghai, China for locally-stationed 
executives and managerial personnel to combat bribery. 
This program focused on the practical consequences of 
bribery by employees, and helped participants better 
understand these consequences. In January 2015, the Asahi 
Group introduced regulations applicable Group-wide to 
prevent bribery, taking an unequivocal stance against 
bribery and establishing a framework to avoid at an early 
stage any actions that might carry the taint of bribery.

The Asahi Group recognizes that compliance, including 
bans on bribery, forms the foundation of trust enjoyed by 
the Group from the public, shareholders, customers and 

other stakeholders, and we believe it an essential approach 
if we are to remain in public favor on a lasting basis and 
improve our corporate value. To further ensure the public’s 
trust, we will endeavor in all countries and regions in which 
the Group does business to improve the compliance 
awareness of each and every person involved and to 
combat bribery.

Together with officials from Coles and Visy at the Award Ceremony
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