
Our Policy for the Marketing of Breast-Milk Substitutes 

◼ Introduction

The spirit of Wakodo—a brand in the Asahi Group’s food business—is based on the 

aspiration to save infant lives by improving their nutrition, expressed by Dr. Tsukasa 

Hirota, Japan’s pediatrics pioneer, and Kyoji Ohga, Wakodo’s first president, who 

dedicated himself to developing the first domestically-produced infant formula. To 

pass down their legacy to future generations, we will conduct business activities in 

both Japan and overseas for the healthy growth of infants. Our focus will be on 

nutrition, based on our conviction that breast-milk is the best food for infants. 

◼ Basic Policy

The Asahi Group strives to achieve its aspiration of contributing to the healthy 

growth of infants based on the understanding of the importance of WHO’s 

International Code of Marketing of Breast-milk Substitutes and WHA’s Resolution on 

Infant and Young Child Feeding. In pursuing its activities, the Group is aware of its 

accountability for its products and its responsibility in observing all related laws and 

regulations. 

◼ Action Guidelines

1. We will comply with national laws and regulations for the manufacturing and

sale of infant formula in Japan and will act as follows:

・ We will not conduct excessive marketing activities through hospitals and

maternity clinics.

・ We will endeavor to spread knowledge through employees with expert

knowledge and create an environment in which customers can use our products

where needed.

2. In the sale of infant formula overseas, we will acknowledge the risks present in

higher-risk countries and comply with local regulations as follows:

・ We will comply with regulations in the applicable country in line with the

International Code of Marketing of Breast-milk Substitutes.

・ We will not advertise or promote breast-milk substitutes for infants under the

age of 12 months.

3. In lower-risk countries, we will comply with all local regulations on the marketing

and promotion of breast-milk substitutes.



◼ Management Framework

・ The president of Asahi Group Foods, Ltd., is responsible for our infant formula 
business and is supervised by the director in charge of the food business at Asahi 
Group Holdings, Ltd.

・ In each of the countries where we have an infant formula business, the head of 
the department in charge at  Asahi Group Foods’ monitors and reports on 
business activities as appropriate.

・ The personnel in charge of the sales of breast milk substitutes and other 
employees involved in advertising and marketing those products have received 
training on these policies.

・ The Asahi Group conducts regular audits of the head offices and production sites 
of its domestic and overseas companies, following regulations established by 
Asahi Group Holdings, enlisting the cooperation of each company’s audit 
sections. Audits are conducted in accordance with internal audit rules to 
verify the operation of quality-related management systems and the 
management of production sites. By focusing on any problem areas pointed out 
during the audits, the Group as a whole is working toward quality 
improvement.

・ Asahi Group Foods has set up a body to screen and examine labeling and 
expressions used on products in its infant formula business from diverse 
perspectives. Comprising personnel from quality assurance and other sections, 
this body ensures that product labels comply with the laws and regulations of 
the countries in which the company conducts business.

・ A confidential whistle-blower scheme called the Clean Line System has been 
set up to encourage early detection of risks associated with corporate activities 
of the Asahi Group and prevent risks from developing into serious problems. 
Where the matter involves a breach or potential breach of the relevant laws and 
regulations or internal company rules, and where the matter cannot be resolved 
satisfactorily by management, the whistle-blower is encouraged to approach 
contacts either inside or outside the company. Members of the Audit & 
Supervisory Board of Asahi Group Holdings, Ltd., as well as the Senior 
General Manager of General Affairs Department of Asahi Group Japan, Ltd. 
are the internal points of contact, while an outside attorney serves as the 
external liaison.There is also an external attorney acting as the external liaison. 
Anonymity is assured for all whistle-blower reports in a way that protects them 
from any possible negative consequences.

・ Customer Relations Offices at Asahi Group companies strive to respond in a



timely, accurate, and courteous manner to every comment and complaint from 

customers and other organizations. All customer inquiries, including comments, 

opinions, requests, and problems, are entered into an in-house database and 

utilized in developing products and services, as well as formulating management 

policies and guidelines. 




