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With Asahi Group Holdings, Ltd. as a pure holding company, the Asahi Group runs its Alcohol Beverages, Soft Drinks, 

and Food Businesses as well as its Overseas Business in these same domains. In addition, to help achieve a sustainable 

society, which is indispensable for the execution of our corporate activities, we have defi ned three activity areas and 

materiality issues (priority themes). We strive to address social issues in these areas through our business activities. We 

continue to work in accordance with the Long-Term Vision that we formulated in 2016. Our Medium-Term Management 

Policy strives to realize this vision through three key priorities: i) strengthening of earning power; ii) asset and capital 

effi ciency improvement; and iii) reinforcement of ESG initiatives. With steady improvement in both operating margin and 

capital effi ciency, the response is clear.  

 The year 2017 marked a new stage for growth for us as we completed our acquisition of key beer businesses in 

Europe and restructured our business portfolio. Several risks and opportunities will continue to appear in accordance 

with changes in the external environment, including value diversifi cation of consumer needs and continued premiumiza-

tion, and we have also anticipated the growing interest in ESG initiatives that stakeholders require of companies. 

 Integrated Report 2017 has been edited based on the entire Group’s efforts and discussions aimed at enhancing 

corporate value in the face of the ever-changing external environment as we enter this new stage in our history. As such, 

the compilation process and content of this report are appropriate. 

 We realize the value of maintaining dialogue with our stakeholders, including shareholders and investors, and that the 

dialogue brings various benefi cial awareness and excitement to our management as well. We will continue to use the 

Integrated Report as an engagement tool to stimulate constructive dialogue, and in that spirit we would appreciate that 

you take the time to read it and give us your honest opinions and impressions.  
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A New Stage for Growth

Naoki Izumiya 

Chairman and Representative Director
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Editorial Policy

Since 2014, we have issued the Integrated Report combining the conventional Annual Report and CSR 

Communication Report into one.

 In compiling Integrated Report 2017, we have referred to the Integrated Reporting Framework issued by 

the International Integrated Reporting Council. In doing so, we have created a communication tool that 

systematically combines financial and non-financial information as part of our value creation story, aiming to 

further develop management for corporate value enhancement.

 We will continue working to enhance the content of the report in the hope that it will promote deeper 

understanding of the Group among a broad range of readers, including our shareholders and investors.

Report Period Covered

January 1, 2017–December 31, 2017
(including some information outside this period)

Scope of Report

Asahi Group Holdings, Ltd. and Group companies

About Stated Amounts

For all amounts stated in this publication, the fi gures 

are truncated to the nearest unit and the percent-

ages are rounded to the nearest digit.

Forward-Looking Statements

The current plans, forecasts, strategies, and performance presented in this report include forward-looking statements based on assumptions and opinions arrived at from currently available information. 
We caution readers that actual future results could differ materially from these forward-looking statements depending on the outcome of certain factors. All such forward-looking statements are subject to 
certain risks and uncertainties including, but not limited to, economic conditions, market competition, foreign exchange rates, taxes, and other systems influencing the Company’s business areas.
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