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Food and Health

Responsible Drinking

Climate Change

Human Resource 
Development and Diversity

In 2017, Asahi Breweries, Ltd. revised the educational tools it 

supplies to primary school students to prevent underage drink-

ing. By including messages for parents, these tools were trans-

formed to facilitate family learning at home.

We are working to reduce CO2 emissions 

through our business operations. For example, 

we use green electricity when manufacturing 

Asahi Super Dry products, and an aggregate 

total of 10 billion cans of such products have 

been produced in this manner to date.

We have specifi c goals for promoting the success of 

female employees at each major operating company, and 

we are advancing initiatives for accomplishing these goals. 

As a result of these efforts, the ratio of female managers 

has been increasing steadily and two new female presi-

dents were appointed at Group companies in 2017.
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Safe and Flourishing Society

We undertook social contribution activities that included offering support for disaster-affected regions 

and advancing projects aimed at high school students and younger children. As part of efforts to 

support reconstruction from the impacts of the Great East Japan Earthquake, we promoted the sale of 

beers that were produced using barley grown in the quake-stricken area.
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The Environment

Notes:

1.  CO2 emissions per basic unit for 2016 onward were calculated using revenue 

in accordance with International Financial Reporting Standards (IFRS).

2.  Figures for 2013 onward include CO2 reduction contributions resulting from 

the Asahi Group’s use of green electricity.

Note:  The figure for 2013 is for the major operating 

companies in Japan while figures for 

2014–2017 are for the entire Group.

 CO2 emissions (Kilotons) 

 Per basic unit (kg/¥ million [Net sales and revenue])
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Non-Financial Highlights
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 Please refer to page 52 for more information on the Asahi Group’s CSR activity areas, major CSR themes, and key performance indicators (KPIs).

Recycling-Based Society

Sustainable Water Resources Sustainable Supply Chains

Biodiversity

Food Safety and Reliability Health and Nutrition

We endeavor to recycle by-products and waste through 

means such as using excess yeast in foods and agricultural 

materials. In 2017, we maintained a recycling ratio of 

100% at the Asahi Group Head Offi ce and manufacturing 

bases in Japan.

We work to reduce water consumption by cutting back on 

water use at manufacturing bases and promoting the reuse 

of water. In addition, we seek to minimize our environmental 

burden with regard to water intake and exhaust.

We visited 13 suppliers that had taken the Supplier CSR 

Survey in 2015 and 2016. By following up on the survey 

results, we aim to more effectively address issues across 

the supply chain.

In 2017, we took part in forest preservation activities in areas 

that supply water to our manufacturing bases and in forests 

close to workplaces. With participation by employees, their 

families, and local residents, the Group conducted tree plant-

ing, undergrowth clearing, and other activities.

The Asahi Group is enhancing its Group-wide quality assurance 

system from a technical standpoint, and we held presentations at 

academic conferences on themes such as the development of new 

analytical methods for detecting agricultural chemicals and natural 

toxins as part of initiatives for improving food defense measures.

Asahi Group Foods, Ltd. holds Wakodo Nutrition Consultations 

in which its certifi ed dieticians provide consultation on nutrition. 

By continuing this program, which has a history spanning 

roughly 60 years, we aim to communicate the joy of food right 

from the weaning period.
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Note:  Water consumption per basic unit from 2016 onward was calculated using revenue 

in accordance with International Financial Reporting Standards (IFRS).

 Water consumption (Thousand m3)

 Per basic unit (m3/¥ million [Net sales and revenue])




