
Two new products, “MINTIA Breeze Clear Plus Mild” and 
“MINTIA Breeze Clear Plus Sharp” were launched across Japan 
on September 30, 2019 from the MINTIA Breeze lineup, a prod-
uct series based on the concept of “large mint tablets for a 
long-lasting cool sensation (one tablet lasts approx. 5 minutes*)” 
The catch phrase for the product is “Refreshes your mouth, 
cleans your breath.”

Upon developing this product, we were very particular about 
the flavor of the mint we used because the refreshing sensation 
was the focus of the product concept. We chose high-quality 
essential mint oil produced in the U.S. and menthol extracted 
from natural ingredients that does not leave a bitter taste and 
added a eucalyptus as an accent. Using our proprietary fla-
vor-blending technology we combined these ingredients to 
create a clear taste. 

To achieve a longer lasting cool sensation, we included two 
different flavor capsules for the first time in the MINTIA brand so 
that the capsules would release refreshing flavors with a time 
difference to achieve maximum effect. When you pop the tablet 

Development of “MINTIA Breeze Clear Plus”  
for a refreshing experience and a clear breath

Research

We strive to create products that are not 
only delicious but offering added value 
and additional benefits, for instance, by 
developing foods with functional claims 
(dietary supplements and functional 
snacks) containing Asahi Group’s propri-
etary functional ingredients such as lactic 
acid bacteria and milk-derived peptide.

Offering additional value
To achieve a flavor, texture, appear-
ance, and functionality that will satisfy 
a wide range of generations, we are 
constantly searching for new ingredi-
ents of high quality and innovative add-
ed value while considering the cost ef-
fectiveness as well.

Product development
We try to maintain our sharp senses of taste and 
smell by regularly conducting sensory evalua-
tion tests. Objective evaluation is also employed 
by quantifying food texture in numerical terms. 
We also have our staff try tasting products and 
foodstuff that are attracting attention to enrich 
the food experience of our R&D staff to develop 
delicious products.

Achieving deliciousness

We develop new products in a wide variety of categories, from tablet candies, 
candies, baked confectionery, chocolates, beverages, to dietary supplement, 
beauty food, skincare products, snacks for babies, baby products, and elderly 
care products. We not only make prototypes in our laboratories but also con-
duct test production at a larger scale using actual-size factory equipment to 
identify and solve problems encountered during the transition from laboratory 
scale to commercial scale. Our goal is, above all, customer satisfaction. We 
are working, both independently and as a team, to realize additional value for 
the customer, quality improvement from an early stage of development, and 
an environment that encourages new challenges and proposals.
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in your mouth, the smaller capsules will first release the cool 
mint flavor, and after a while the larger capsules containing 
eucalyptus flavor will burst to leave a long-lasting clear sensa-
tion. The intensity of the cool sensation is different in the “Mild” 
and “Sharp” types but they both contain green tea polyphenol 
and flavor capsules of two different sizes, which together create 
a delicious mint flavor and a refreshing and clear sensation that 
lasts from the moment the tablet enters the mouth until the last 
bit dissolves away. 

*According to a survey by Asahi Group
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