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1. Results and Outlook Toward the 2030 Group Targets
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Sustainability Strategy

Asahi

GROUP
Objective Realizing sustainability across the value chain
NY21—Fz—VERTALDYRATFITLBEFERET S
BERAE
As a group, we aim to manage risks and create opportunities while aspiring to make a positive impact for
business and society with our products and services.
NY2—Fz—ve@Eol RVEREERBEFICIYES E@m - Y—EXT
FBEA NG PERRA VT P EEZBT
Material issues @ Ky initiatives
and Initiatives EEF—
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Environment
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Key Group Targets

FELHITV-TEE

Asahi

GROUP

2025 2030 2040
Reduce GHG emissions™ by 40% in Scope 1 and 2. (vs 2019)
20255 £ TIZ. Scopel,2ICB W TCGHGHEHE 1% 40%H T 2 (20194 1)
Reduce GHG emissions™ by 70% in Scope 1 & 2. (vs 2019)
Respond to 20304 % TIZ. Scopel,2lCH W TGHGHEHE 12 70%4IE S %5 (20194 k)
Climate Change Reduce GHG emissions™ by 30% in Scope 3. (vs 2019)
SBEZB~ DX 20304 £ TIZ, Scope3lcH W TGHGHEHE1%30% HIiY 5 (20194 )
Achieve Scope 1, 2, & 3 GHG "1 Net Zero by 2040.
20404 £ TIZ. Scopel, 2, 3ICHWVWTGHGHEEE 2 v b0 % ERK
Sustainable Packaging Achieve a 100% conversion of PET bottles to recycled materials, bio-based materials etc.
Rl sE s B AR T3 2030 £ TIZ, PETR FL&E100% Y ¥4 7 ILFEM, A AREOEMZFICYVEZD
Reduce average water intensity to 3.2 m3/kl or less globally and to 2.7 m3/kl or less in key manufacturing
SuaiElnE e W sites located at our prior?j(y bas!ns*z. 3 - 3
Resources 2030F £ TIC, KEAEDFEENMN A7 O —/NILTFH32 m/KIUT, BEREOETELEENS?2TIEFE2.Tm/kI U TICT 3
b T A A kR 100% of manufacturing sites located in water risk areas™ implement initiatives to address identified risks™.
2030FE £ TIZ. KU X T DFWHIE SIS H B EEMSR100% T, FRIBOLEEREICHIRT 2V BHEEHET 5
Solution of Alcohol- Achieve 20% sales composition ratio of non-and low-alcohol adult beverages™ to major alcohol beverage
related Issues products*® by 2030.
IR DR L 20304 & Clo, TEAEEELCICEH D/ Y TAD—LERE BT L2 — VAR SO BRFE B REL20% M % ER T B
Respect for By 2030, implement human rights due diligence for 100%*7 of own employees and 100%"8 of Tier 1 direct suppliers,
Human Rights and ensure that each operating company and functional department continuously monitors the PDCA cycle.
NEDEE 2030 £ TIT, BAREB 100% " RUBEM—KY 754 ¥ —100%8cH VT, AET2—FTUS v REEHBL, REESH.
; HEREERPI AR ICPDCAZ E=R Y Y /A TE TV D
4
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Respond to Climate Change ... ..

Asali

GROUP

Scopel, 22 H W T2025F £ TI240%. 20305 £ TIC70%. Scope3icH WL T2030F £ TIC30% DGHGHEHE I D HIRET 5 (20194 L)

20405 % TIZ, Scopel23ICHVWTGHGHEHE v b O%EMT 2 (HEHEDHIEAI0% U L. KRBREHRKL0%)

Scope 1 and 2 35% reduction

2025 Initiatives Y #Ea

Strengthening supplier
engagement through a climate
collaboration program.

(80 suppliers involved)

SIEZEICEATIHBE IO T Lx@E LT
Y774 — & DR
B0 DY 7S A v —HBhn)

Scope 3

THeE (#b) AT LA

Welcome to Asahi Michi —
A Climate Collaboration
Programme

14% reduction

”b
-l
-

Key Actions & Deliveries

tothe C

:

—

Climate Questionnaire >

Ful

Maturity Analysis ) Based on your answers, we will personolise  joumey
Programime.

throughout the |

Carbon Training

)I ‘Suppbers that are at earfier stages will have access 10
trauning sessions,

nd

R Year-round Collaboration )I by calavors o o

Events Participation ) I your best efforts. o
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Respond to Climate Change dsob)

Sustainability Innovation Program

YXFFEVTFA A/ R=2 370754

Exploring innovative
sustainability solutions together
with start-ups through
Sustainability Innovation
Program.

(over 250 global applicants)

YRFFEUTA4A/R=> a3y 7RSS L%EL T,
2R—= Ty FEHICEFHFNRY Y 2 —> 3 VEEKR
(tH5ith A 5250 EDISEE)
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Respond to Climate Change i

» Lead delivery of 2030 targets including efficient investment.
2030F BIZZRICH S T, PEMBEEE D, WY BREHEL T

» Assess carbon markets, credits, internal carbon pricing and other mechanisms to deliver our
targets.

H—Rr3—=y b, LTy b HRA—KY T340 7 ZOMDEEAEHEL. BRERICTERT 2

* Related to FLAG*, prepare strategy on agriculture / nature / biodiversity with definition, KPIs
and goals on farmers well-being.

FLAG*ICBEL. R¥ - BA - £YZHMICOVT, X - KPl- EROV zVE—( Y BEZSLHEEZRET 3

*FLAG : Abbreviation of forest, land and agriculture; refers to areas related to agricultural, forestry,
and other land use. This area emits GHG from non-energy sources.

Forest, Land and Agriculture DEEFR T, BECMKE, ZotLMAHICEET 2 s/ 2—DZ &,
FLAGHEHZE X, Ot/ X —ICHB T 2T RALF—RREADOCGHGERT
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Sustainable Packaging seawsssas ‘J&’-'ﬂ

2030F £ TIT, PETH Fbz100% Y YA 7 LR, NAFBEKROZMAELICYY BER S

Actual rate of use 3 7 %

2025 Initiatives Ev@E»

Sector-wide collaboration in Japan to
accelerate adoption of increased recycle
content (75%) of aluminum can lid/end.

Leading beverage companies to
help deliver new container
deposit scheme in Tasmania.

BARICBITRERSEKOBEEICLY, TILIEED
R YA 7 ILERIEIETS% ISR % IE
RARZTING T2 EERERIDE
ICEBHLLWABRTRY Yy FHED
BAZZIE

®EcoEnd

made with a new endless loop
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Sustainable Packaging ‘1’5‘-’&

» Lead delivery 2030 targets including efficient investment.
2030F BIZERICHE S T, PEMBEEE D, WY BREHEL T

* Refresh overall packaging strategy for non-PET packaging materials in accordance with
Scope 3 roadmap and global/regional standards / regulations.

Scope3A— Fvy 7H & U0 —/L - DR - BHICHEWL T, FPETEEMRIO LI E FIH T 5
 Launch formal knowledge-sharing program building on the 2030 r-PET roadmap.

r-PET2030A — Fv v 72 EB L L ZEXAHBHE 0T 7 LE2IHETS
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Asahi

Sustainable Water Resources sgmsmias

® By 2030, reduce average water intensity to 3.2 m3/kl or less globally and to 2.7 m3/kl or less in key
manufacturing sites located at our priority basins™.

Target
® 100% of manufacturing sites located in water risk areas™ implement initiatives to address identified risks™.
2024 Results
Actual water intensity Global 3 . 4 m3/kl Priority basins 2 . 7 m3/kl
KEF B OREROEE Sa—

B

2025 Initiatives  Bv@#»

« Update Sustainable Water Resources Water stewardship program b7
strategy & roadmap including revisit of current in Netherlands to make our -1
water intensity targets, site risk classification region more resilient to
and water stewardship. drought and water scarcity.

+ Pilot digital water risk assessment tool. FIEDPARE~OHIHDOL P

IVREBHBEHO, FTVE e e e S
REDKEREOREMEIE AU 2758, KERERORE S T I Twente ope

LEET., HEUEAKEROBKRELVOE— <y 7OEH 'CLIMA NTRE Sy S
T RINKY X FHEY — L OFHEREA
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Asali

Sustainable Water Resources —

Lead operationalization of the Group Sustainable Water Resources strategy.
TH TN — T OEEAR NGRS OERLERY EH, HEL TN

Prepare roadmap providing guidance on water intensity targets, site risk classification and
water stewardship.

BREMEE H4 FURIHE KEBICET2HA X RERBTEA— Ky T2 EET
Support designing localized plans at basin level for target high-risk sites.
BRRERBKY R DB H B EERSICH L, FELALCTOA—HT 1 RENEHBORHEXIET S

Analyze and conclude evaluation of on-going digital water risk assessment tools, piloted in
2025.

20255 (T BT ¥ XK Y R 7 Il — L ORI A S E 2T L. R EC
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Human Rights s gl

GROUP

® By 2030, implement human rights due diligence for 100%"’ of own employees and 100%"8 of Tier 1 direct

Targ et suppliers, and ensure that each operating company and functional department continuously monitors the PDCA
cycle.

2024 Results

Own employees

» Conducted Supplier Ethical Data Exchange (Sedex) Self-Assessment Questionnaire across all 33 production sites in Japan,
Malaysia, and Indonesia. (identified high-risk countries.)

» Sedex Members Ethical Trade Audits (SMETA audits) were performed at 9 of these 33 sites.

HA, RL—=>7, AV FATORY RIEICFHET 2330EERMSICE LT, SedexD B EHMAEEME (SAQ) %X L 7=,

Suppliers Z D5 LIWE TIESedex 4 ¥ N—1HIEE HEA (SMETAER) #EML 1<

* For Tier 1 direct suppliers, we launched a new responsible procurement program. We applied a risk-based approach and initiated
onboarding for 92 Tier 1 direct suppliers.

Tier IOBEY 774 V-2 MRICHZAEETH2FES AT LEZEA, M Ay b7 —XTlE, VRIR=—ROT77A0—F=HAL.
R20Tier 1Y 754 V=R 2F v KR—T 1 T %ZFRLE

2025 Initiatives  mv @

® Own employees ® Suppliers
Restructured 2030 roadmap based on 2024 SMETA lessons, 380 T1 suppliers included in HRDD rollout; 164 (43%)
shifting to global standards setting and targeted audits. onboarded.
2024 FE DSMETAEEH SR/ MR ERE X, 2030FICAIALA— Ky 7% MEF2—F U Yz 2OMY AR E LT, Tier 1% 75 1 ¥ —380# % 1%
BHEL. SO0 NUBEERFSLUL—47 Y FMEB~OBTEED CEFEED, Z0S5Bl6st (43%) NFAVR—F 4 v %RT L
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Human Rights M

* Fully assess human rights impacts across the value chain.
NY2—Fz—VEAETAEY RV ERLITHEL., TRTOBET — L L@l LEENENEERTTS

» Complete implementation of high priority actions with all relevant functions and RHQs.
BEEDOSWT 7 a vz, $NTORERERRMS LURHQLEE L TEET S

» Close Corporate Sustainability Due Diligence Directive (CSDDD) actions through policy and
process updates.

KUY —BLUOTREROEFHF4#EL T, CSDDDICET 70> av425%ET$ 5
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Solution of Alcohol-related ISSUES ., ., memmows: ‘/'&’-'ﬂ

2030F £ Tlo, EERABEREROICED D/ > T —IVEREL BT L O —ILEREIS D IRFEERE AL 20% L % EK T B

Sales composition 1 2 8
. O%

ARFEHE X LE

Sales composition 1 3 . 8%

HRFERE R LE
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Solution of Alcohol-related Issues Asahi

GROUP

« Co-lead delivery of 2030 target with commercial teams as part of the overall BAC" category
growth.

BAC'HT I —2@FDOMRD—RELT, ¥—F T4 VI F—LEHIT2030EBEFEDEREETET 3

» Expand multi-stakeholder partnership (incl. NGOs, gov, other industry, supply chain, etc.) to
present Global Alcohol Action Plan (GAAP) KPI evidence to relevant stakeholders.

GAAPKPID T £ 7> X% BER T — 7 FNX—ICRTT 7. NGO, B, R ¥ 774 Fz—val%
SUOTINFRT—IHRALE—,DI— =Sy THIEKT S

* Propose new group wide KPI to reduce harmful use of alcohol.

BEAT LA EROEIRICAT 7e#7= A7V —T2EDOKPIZKRES %

*BAC: Categories adjacent to beer such as non-alcohol adult beverages, RTDs, and adult soft drinks.
Beer Adjacent Categories, / > 7/La—J/LEEL RTD. BAMBIFERERIAEDE —ILEEAT T —
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Solution of Alcohol-related Issues Al

GROUP

Asahi has been striving to promote responsible drinking
EEDH HEEOHEE IS AT 7Y FH A

Group Target
Achieve 100% compliance with International Alliance for
Responsible Drinking (IARD) Digital Guiding Principles by 2024

2024F £ TIC, IARDT Y ANAA K Z A4 ~DORIGEI00% % ZEKT %

ERR
Group Target
Display age restrictions on alcohol consumption on all
products under alcohol beverage brands (including nonalcohol
beverages sold under that brand) by 2024
2024 F T, TRTCOTFLIA—LAERT IV F (2077 FTlRFEIND SR

JYTIaA—=LEBEEED) ORI, BEOEHFIRICETIRRET S

New group targets to be considered for the future

St 0 L — 7 BB R
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Asahi

GROUP

Solution of Alcohol-related Issues

Accelerating Change: Our Role in Shaping Responsible Drinking

ZDIE : EEHZRBEDOHRICHE T 2T HE T L—T DKL

Group-wide iR
Responsible Drinking Card Game
under development with college
students and various
stakeholders

Japan /WA
SUMA-DORI initiatives now

acknowledged by one in two in

Japan A%
Ky

SMART DRINKING

. B R [Z< RV ] OBERYEHAH, BHED2AIZIAIZ
RPBELEHREBAT— I HRILR — L HRATRRE

k L RAMENTLD
FO [EEHBEEN— FT— L] OIYBEH
Europe A Oceania TN

Peroni Nastro Azzuro 0.0 is — Fetal Alcohol Spectrum Disorder
leading the non-alc adult - (FASD) Awareness Program
beverage sales in Europe

[Peroni Nastro Azzuro 0.0 ] (. EMNIZHT 3 BRIBMTILO—ILRRS N5 LEE (FASD)
J VT IA— VAR ORGEE U — F BR7AO77 L4
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Agenda

Asahi

GROUP

1. Results and Outlook Toward the 2030 Group Targets

2030 D 7L — FBEEERICANT - EiE & SR OB Y A

2. Promotion of Advanced Information Disclosure

1BHREAROSELDIRE
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Asahi

Advanced Information Disclosure ssmsoszrors
Purpose
Internal # External 4
Incorporate the quantitative impact into Enhance engagement with stakeholders
prioritization of initiatives, investment through more sophisticated disclosure
decisions and progress management

L UBELERRTEBL T AT HRLE—EDIVF =D A b
EENA V80 b EREEOBEIERA T, BB, EBEEICEMAD Zfty 2

Achieve the integration of Sustainability into Management

YRTFFEU T4 EREOHEDER

Initiatives

® Promote visualization of impact
A > /%Y b ORIRL DHEE

® Ensure compliance with global information disclosure standards. (CSRD and SSBJ)
70—/ LIERFERELE (CSRDASSB)) ~DOXIE

® Build a Sustainability Data Platform.

YRFFEVTFAT—RT 5y b 74— LOEE
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Visualizing our Impact .o

Asahi

GROUP

Formulate the Asahi Group model (outline) for creating business and social impacts.
BEBLIUOHERNA V0 M ERIHEHET 2720, THEIL—TETL(T I T4 Y) ZFKE

Initiative

Create and verify hypothesis through a
Step 1 “Value Relevance Map”

[MfifERS =R | DIERL - IREIREE

2024 result *only Japan 2024 R\ *HWRTY TIFEADH

Environment / Human Capital — Verified
B & [ANEEOBEL] @ SHERmES

Responsible Drinking / Communities
- Under construction

[EEH280E] & [a33a=F1] : {ERP

Visualize business impacts
£ VAL |9

Step 2
Visualize social impacts

HEA 37 FDRAIRE

Communities / Environment

Visualize the social impacts of sustainable rice production
activities using beer yeast agricultural materials.

E—VEAREREOREEN & WRICFHRARBREEDFEHDHRA /87 b2 AR

Visualize (or verify) impacts’ effect on
Step 3 corporate value enhancement

EEMEm E~DZROAIRE (GEA)

Environment
Conduct trials for the visualization of effects on corporate value enhancement.
BEMER EIZOBRLDHROBRIED ~ T A T IVIREEZ R

Identify and utilize impact metrics

Identify important metrics after completing from Stepl to 3 in the future.

Step 4
A vk DEEELL S ATy 71D 03T TR, BEELA /80 MEEZRE
2025 Key » Tackle the Group’s material theme, “Responsible Drinking.” * 7“»-7"@@%:5%%5—@355 [EEHBERE] I
Actions 7+—HAXALTERYBEATNS

» Expand the impact visualization to the Group in the next phase. - « > /<4 FoalEt% 7L — 7ekICERT 2

(©ASAHI GROUP HOLDINGS. Al rights reserved.
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Asahi

List of Notes

*1
*2

*3

*4
*5

*6
*7
*8
*9

*1
*2

*3

*4
*5
*6
*7
*8
*Q

From 2025, we have changed the term “CO. emissions” to “GHG emissions,” given that our group-level emissions includes non- CO2 GHG emissions partially.
Priority basins are selected based on water risk assessment tools (Aqueduct, Water Risk Filter and Integrated Biodiversity Assessment Tool (IBAT)) and site-
level localized water risk assessment. (Targeted sites: 9 manufacturing sites)

Water risk areas include, but not limited to, ones with either water availability, water quality and/or Water Sanitation and Hygiene (WASH) risks and / or basins
globally recognized (e.g. CEO Water Mandate priority basins) etc. (Target sites: 7 manufacturing sites)

Identified risks include, but not limited to either water availability, water quality and/or Water Sanitation and Hygiene (WASH) risks etc.

Non-alcohol adult beverages are defined in accordance with the laws and regulations in each country. Low-alcohol beverages have an alcohol content of no
more than 3.5%.

Beer-type beverages, RTDs, non-alcohol adult beverages.

Exporting countries excluding export business through distributors.

Existing Tier 1 direct suppliers (raw materials and packaging) over $100,000 USD spend.

The organizational target boundary follows SBTi net zero criteria and covers organizations with primary GHG emissions (i.e. including organizations with more
than 95% of the total Scope 1, 2 emissions and 90% of Scope 3 emissions). Note that covered companies are not the same between Scope 1, 2 and Scope 3
due to different coverage requirement according to SBTi.

T —T2EDOGHGHHE ICIECO2FHED—EA G ENTWB =0, 2025F &V, [COBEHE] % [GHGHEHE] ICRZE%2ZE

BB O EEMS LK) X 75l — /L (Aqueduct, Water Risk Filter, Integrated Biodiversity Assessment Too (I IBAT) ) DR L UVREEN S TIToTWBKY X7
FEMIAEICE OEETE (KR : 9% ENS)

K X7®|—JL‘i‘lﬁiytLi7ki\ K&, Water, Sanitation and Hygiene (WASH) &ICB89 2 U X7 0H 2RI /- HRICRMEI LT LB EE, X IXCEO Water Mandate
priority basinsZ Mk L. BEE (R : TEERNS)

TR L. KE. AKE. Water, Sanitation and Hygiene (WASH) (B4 2 Y X7 2 SR NEESE DRE

/Y TLA-LEREOERIEFEEDOFEFICET S, BE7LI—LBREHET L A LVEH35%UT LTS

E—JL$, RTD, / »77/La—LEkl

T4 AR U l:‘l—é? HBL-EHEELA R ESEREHRE

BEAE - SEEMOEMEG|SEI0OFK LU EOBEY 7747 —

iT%flli SBTiE#E (2Bl U EEFEICHE S GHGHEEE D KEES (Scopel,21595% L E. Scope3ld90% U L) #iBET 2 TNR, %HScopel,2 - Scope3FNZEh
THEKEEBG-THEHNH Y. Scopel,2 - Scope3Il B LW THRLEIZIEAR S
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