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Sustainability Strategy Asahl

Realizing sustainability across the value chain

F|FESH N2 —Fz—VEURTALDYRTFTINEEFEZERT S

As a group, we aim to manage risks and create opportunities while aspiring to make a positive impact for
business and society with our products and services.
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Realize Sustalnable Communities through the
Creation of People-to-People Connections
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Key Group Targets
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Asahi

GROUP

Respond to
Climate Change
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Sustainable Packaging
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Sustainable Water
Resources
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Respect for
Human Rights
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Solution of Alcohol-
related Issues
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2025 2030 2040
Reduce GHG emissions™ by 40% in Scope 1 and 2. (vs 2019)
20254 F TIZ, Scopel,2I2HE W TGHGHEHE 1 % 40%BIHT % (20194 £k)
Reduce GHG emissions™ by 70% in Scope 1 & 2. (vs 2019)
20304 % TIZ. Scopel,2lCH W TGHGHEHE 12 70%4IE S % (20194 k)
Reduce GHG emissions™ by 30% in Scope 3. (vs 2019)
20304 % TIZ. Scope3lcH W TGHGHEHE 1% 30% HlE T 2 (20194 Lt)
Achieve Scope 1, 2, & 3 GHG " Net Zero by 2040.
20404 £ TIZ. Scopel, 2, 3ICH W TCGHGHEHE 1% v b A% ER
Achieve a 100% conversion of PET bottles to recycled materials, bio-based materials etc.
2030F £ TIZ, PETAR P %Z100%Y YA 7 LEM, NAFHEORMFICUNEZ S
Reduce average water intensity to 3.2 m3/kl or less globally and to 2.7 m3/kl or less in key manufacturing
sites located at our priority basins™.
2030 £ TIZ. KMEABOREMZ /' A—/ILF3.2 mi/KIU T, BERROETELEEMNS2TIET 2.7m/kl UTFICT 3
100% of manufacturing sites located in water risk areas™ implement initiatives to address identified risks™.
2030F £ TIZ, KU R DEWHIE3ICH 2 BEMSR100% T, REOEREREICEMRT 2V BH»EEET D
By 2030, implement human rights due diligence for 100% " of own employees and 100% © of Tier 1 direct suppliers,
and ensure that each operating company and functional department continuously monitors the PDCA cycle.
2030 £ TS, BHIEEE 100% S RUVBEEM—RY 754 ¥—100%"81cH5W\WT, AET2—FT UV v XEEBL., KFEERH.
HEREEBPI A IRIRAYICPDCAR E=R Y Y /A TET LD
Achieve 20% sales composition ratio of non-and low-alcohol adult beverages™ to major alcohol beverage
products by 2030.
2030 £ TlC. FELEHEAMSICED D/ Y Ta— LK - BT L3 — LK TOIRFEEE R L20% U EEERT
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Respond to Climate Change ..., .-

iCy

Asalsi

“ GROUP

Roadmap
Strategy Initiatives

Install energy-saving equipment + Expand
electrification + Promote renewable energy

Scope 1 and 2

Verify and promote decarbonization of non-
electricity areas

Promote carbon reductions in priority areas
(e.g. packaging and transportation)

Strengthening supplier engagement for greater
decarbonization efforts and improved data

.

Scope 1 and 2
GHG
reduction by

70+

Scope 3
GHG
reduction by

30
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Respond to Climate Change ..., ... sl

® Reduce GHG emissions*1 (compared with 2019) by 70% in Scope 1 and 2 by 2030, by 30% in Scope 3 by

2030.
Scopel 212 L\ T20304E & TIZ70%. Scope3(CH\1T20304 & TIC30% DGHGHEHE 1 OBIHT 2 (20194 1)

® Achieve Scope 1, 2, and 3 GHG™ Net Zero by 2040. (at least 90% emissions reductions and maximum 10%
carbon removals™®) 20404 % wic, Scopel,231c# 1 CGHGHME % v F ¥ AEEMT S (GREEOMIHA0%U L, HEMREBA10%)

Target

Scope 1 and 2 53% reduction Scope 3 1 5% reduction

Initiatives mvwa

Supplier summit held in June 2026 in Singapore, created
a strong global platform for cross category collaboration
with measurable commercial, innovation and
sustainability outcomes.

TR—NLBY T 74V —L0EEZEIELL, BE -1/ R=Yary - YRTFFE
UF 4 DB COEFRNLRERRAIHICEIT . T T — M AIREIEE & B,

FFTA0 =%y b
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Sustainable Packaging ..ow.eses

Asalij

“GROUP

Roadmap

Strategy Initiatives

Collaborate with
stakeholders to
switch to new
materials and build
a closed loop

~— @

Achieve 100,
conversion to
recycled materials,
bio-based materials,
etc.for PET bottles

N /
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Sustainable Packaging

SR A S

Asahi

GROUP

Target

® Achieve a 100% conversion to recycled materials, bio-based materials, etc. for PET bottles by 2030.
20304 £ TIZ, PETH FA%Z100%Y Y4 7 LEM, N4 FREOEMA LISV EZ S

Initiatives =myma

Asahi Beverages Australia
transitioned the iconic Cottee’s
cordial bottle from PVC to
rPET packaging, improving
recyclability and supporting
circular packaging principles.

Asahi Beverages Australiald.

[Cottee's] DR FILZEPVCA HIPETA
YNEZ, VYA 7uEmEE EERE
Ny =Y DEEER,

Actual rate of use

| nartka
SWEETENER

Old bottle

New
PET bottle

93+

Increasing recycled aluminum content from 50% to
65% in Australia and adopting the lightest domestic
aluminum cans for selected products in Japan.

SMNTEBETILIEERE0%H 5
65%~mEETEB L EBHIC. HAT
IF—HEFICERNRREO TV IE
ARAL. RROEREOREST
AR,
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Sustainable Water Resources :ssuiwiss

Asahi

e

“GROUP

Roadmap
Strategy Initiatives

Streamline water use in the
manufacturing process

Understand water risks in basins and
the supply chain

Launch new collaboration in basins near
manufacturing sites facing water risks

f Intensity of water consumption |

Global average: 3.2m?3/kl
Priority basins average:
2.7m3/kl

100% of manufacturing sites
identified to be located in
water risk areas implement
initiatives at basins to
address identified risks

" /
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Sustainable Water Resources s Asahl

® By 2030, reduce average water intensity to 3.2 m3/kl or less globally and to 2.7 m3/kl or less in key
manufacturing sites located at our priority basins™.
2030F £ TICKERAEDRENMZ 7 A —/VULT3.2 m/KILF, BEREOETELAEENS2TIETE 2.7 m/kI LUTFIZT 3

Target

® 100% of manufacturing sites located in water risk areas™ implement initiatives to address identified risks™.
20304 £ TITK Y R 2 DEULHEE3IC 5 2 BEHLA100% T, FURORBEREICERT 2IY BHEEHT 5

Actual water intensity Global 3 3 m3/kl Priority basins 2_7 m3/kl

KEEFIR D RER DR Sa—rL B

Initiatives mvwa

At Grolsch in the Netherlands, pilot wastewater Optimi_zed CIP processes at Velké

treatment and reuse projects and co-creation Popovice Brewery in the Czech

with 150 students and experts drove innovation Republic, achieving annual water
s savings of up to 87,000 hL.

to enhance drought resilience.

F 5 v DGrolschITIHICH W T, HEAKINIE - BF)AEA 0 EIFERL 1504 0 F z aDVelké Popovice Brewery T
F4 - FPIREOHEAEBL, FIEOMHEREICAITIZA / R—2 3 v 2 H#HE, CIP (EB¥:%) IR2%z&#ElL.

FHERA87,000hLDEfi7k % HIE,
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Respect for Human Rights o= Asahi

® By 2030, implement human rights due diligence for 100% 7 of own employees and 100%® of Tier 1 direct
Target suppliers, and ensure that each operating company and functional department continuously monitors the PDCA

cycle. 20304 Tlo, HAREE 100% TRUOVBEEM—RY 754 v—100%8cHW\T, MEF2—F ULV REEML. {SBEAH,
HEBEERP A kSR ICPDCAZ E= R U Y /A TE TV S

Own employees

* Restructured the 2030 roadmap into two primary workstreams;

1) Establishment of a group-wide continuous due diligence system
2) Execution of targeted due diligence on high-risk issues.

» Conducted a Group-level Human Rights Impact Assessment and implemented follow-up actions for high-priority issues.
2030FEA—Fvy 7% [MENBRAET 2 —T VY AAFGHIOBE] & [BYRIVFBICHITI2ERANBRT 2—T VY Y RER] O220FICERL. 70— 7 ANEZE
BLOBEREE~D 7 + A —T v 7% N,

Suppliers

» Gained visibility over the human rights performance of 372 high-risk tier 1 suppliers through Asahi’s responsible procurement and
human rights program, reaching 34% of the 2030 target for direct suppliers.

EEH2AEE- NETDIFL%2BLTC. ®YRIATITY —DTier 1Y 754 v =372 0 ANER R Z 7R L. BEEEEGILICEET 520305 BIED34% % 5ERK.
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Respect for Human Rights s«os=

Asahi

GROUP

Initiatives =mvma

2025 CHRB Results

Our comprehensive human rights efforts were
recognized by the Corporate Human Rights
Benchmark (CHRB), ranking 15th globally and 2nd in
Japan.

SRR AE~NORY AN TFHES N, BEAERYF<—2 (CHRB) I
LT a—/NL1bfh, BARIICT YO A4 >,

Strengthening Human Rights Due Diligence and
Risk Mitigation

Initiatives to mitigate high-risk issues were implemented,
including enhancements to harassment prevention and
response in Japan, monitoring of corrective actions
following the SMETA Audit in Malaysia and the on-site
assessment in Myanmar.

BARTONT R XY FRALE - Jisost, <L —>TICE T 2SMETAEEZRORIER
BOE=ZY 7, Ty rv—CORMIEA L ZEL, &Y X7 AERE~DNG
% R,
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Solution of Alcohol-related Issues .- usmmos: Asahl

® Achieve 20% sales composition ratio of non-and low-alcohol adult beverages™ to major alcohol beverage
products™ by 2030.

2030F £ Tlo, ETRAEEEMEICED D/ T —ILEREL BT L O —ILERKT DIRFE AL 20% L % EK T B

Target

Sales composition
AR AL L 1 4%

Strategic Direction sxormi

+ Reached 14% NABLAB sales composition by 2025, validating consumer demand and expanding
choice through a more diversified portfolio.
2025 ONABLABHRFEEMLLIZ14% £ Y | HEEDERBIERE R — b7 5 U FOLEIHER.
« Looking ahead, evolving from a target-led to an impact-driven Moderation Strategy, with a review
of our responsible drinking approach and future KPlIs to better measure our contribution to

moderation and social impact. S, BEEsEs S8 A ERT BMEALELS €
BEEHDZRE~NDT7A—FEKPIZRETZ LT Z0EME &V BEUISEET 2,
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Asahi

GROUP

Solution of Alcohol-related Issues .- ssmmor:

» |ARD’s Global Burden of Disease analysis shows that alcohol-related harm indicators improved globally
between 2010 and 2024, demonstrating the value of collective action across industry, governments, and
civil society.

IARD®Global Burden of Disease 3 TIZ & % &, 2010F A H2024F (CH 1F TR EETT LI — LV EEMEZ RTERIEREL TE Y. ¥R BUT. TR/ E#EL T
RYHE L DBEERSTEINTWEY

&' '.I:',?“.g:?n’t‘.‘“s:::, '.:‘,‘&".:“:::.'nf.‘"a‘,".::.n Q 'IHRD“
Alcohol- Alcohol-attributable High alcohol
attributable disability-adjusted use exposure
mortality has life years (DALYs) HAS FALLEN
FALLEN GLOBALLY T RE BECINED b
by 2 6 worIdW|de y l 0

0 %

/o 7o "
% change in the age-standardized mortality rate % change in the age-standardized DALYs rate % change in the age-standardized alcohol summary

between 2010 and 2024. between 2010 and 2024. exposure value between 2010 and 2024.
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Asahi

GROUP

Solution of Alcohol-related Issues .- ssmsom:

Initiatives =myma

Raising Awareness of Responsible Drinking Fostering Responsible Drinking Through Peer Support
Since 2020, Asahi Breweries has promoted responsible Co-developed “CARE & CHEERS” with university
drinking through its “Smart Drinking Seminar” initiative, students in Japan, a board game designed to
helping consumers better understand the risks foster mutual understanding and encourage
associated with alcohol misuse and make informed considerate behaviors in drinking settings through
drinking choices. In FY2025, more than 300 seminars principles adaptable across different regions.

i AAOKSE & AT, RADHICH 2 EERRERD, E~OREEY)
reached over 30,000 participants across Japan. B BYE AIF oo A B ITEV & (B9 K 5 L [CARE & CHEERS) % RS, %
THEE—LE20206 £ ) [T KU 435 —] 2BLCHED % %M T AR AR A B L, PEVREDER~O SR BIET.

BB R T L FIEL. T OEBREHEICERY BT, 2025FE(1E
2ET300E % BA 2t IF—aREL. EXZAAULL S,
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Asahi

Solution of Alcohol-related Issues

T3 — LB ERBE DR

» Developed and validated a Value Relevance Map linking Asahi Breweries Japan’s Responsible
Drinking initiatives to corporate value.  7¥tc—romfEszmEomy s e tEiE s 0ok Y &R HEREE£HE - i

2025 Value Relevance Map: Responsible Drinking (excerpt)

Activities / Outpu: Impact through Outcome (Vision} Value Brought About by Impact Financial / Corparate Value

nd Smart Crinking.
epory Produdts

8
E &
= Communicate Smart -?wn-alwnknlnm Direct Impact Factars on Sales and Casts g
3 : drinking
ik .
@ Broagened scope to OppOITINIes 5
= include no o low @
£ sl
£ alconol drinkers & =
© Direct revenue effacts from products and services  —————— 3 £
@ —_ =, = 5
E a0 re il touchpoints % z
£ »|  Business continuity = z o
o [nhanced aweraness P —— — o =4 3
& ol "Smart Drinking” upported by Direct reverite effects fiom current and futdre C - —
5 v g ] rewenin — 2 < o
< nerease avalabilty ar S Ry risk avaidance £ L= S
g foodservice channels Outcome from alcahol g g o
@ 13 il =
Y Increased adapiian Well-being: 2 g E
Taciitte mainsrcaming of ‘smart drinking® . 1 & =
o a Smart Grinking prociices A fulfilling and i s g_
Cultwre happy society Reduced risks R El f-
sssaciated vith 5 £51 oo
S o Indirect Value Paths g ki o
Unconscious Bias:  repations R q Eff = 2 = v
A society free from E (Reputation Effect) E’g i “5
Collaborate with medicsl prejudice Stakehalder Engagement £& = -
instittians to address J H 5
ey episodic drinkers iversi . S
’ . Diversity: Social Impacts Enhancement of o E
o Reduced incidence of Enhancement af cUstomar preduc beand Capita 3 )
hey episodic : f e |- value Capita 3
5 i o diversity is realized T nhancemental - —— ency and = v}
= clentific e of labor g financial 2 c
s oductiy loss £ foundation g =
= L L, through the curbing = W i el S £
] of heasy episodic S5 Erfisrasmer ol i it g =
€ ki . =1 o internal activities =
s drinking &8 " r5GCassessmen - g i
=3 impacts) g2 7 E
g ] 8
£ gE Rertalzaion = 2
55 o nnovation M Y
5 g8 trranﬁrn;(r:;:‘\‘r[‘msm T2
= Increased NABLAB* Enhanced commuri = EaEEma z
£ i cation &t drinking 4 =1 =
8 e B z Productivity z £
& e £ improverment &
Responsicie drinking {positive impacts) = - Foharicement of smployes
awareness sctivities : engagement T ‘

Among the value creation pethy
—= Pathways where analysis
* NABLAB: Non aleohal Adult Beverages,

anded Smart
Drinking user base

Business Impact

w alcohol Adult Bey

rrages

Iy verified

s expected by the Asahi Group — Puthweys where correlstions have been empirically verified
5 Nat possible or where correlotions were 1Ot empirica

Direct Value Paths

Note: Analysis by ABzam Cansulting ¢ Cigital CSG Platform
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Asahi

GROUP

Solution of Alcohol-related Issues .- ssmsom:

» Visualized the neutral and positive social impacts created by Responsible Drinking initiatives
EEHHBOMY HAPBIHT 22— FF L - 7T R /87 F &AL

Social Impact | Amount (billion yen)

Mitigation of labor productivity loss through the 44.9
curbing of heavy episodic drinking (1+2) ’

Neutralization 1. Avoidance of absenteeism at work through activity-
driven reduction of heavy drinking per occasion

3.9

2. Avoidance of presenteeism at work through activity-
driven reduction of heavy drinking per occasion

41.0

. Enhanced communication among non-drinkers
Positive through a more diverse drinking culture 3.7

1. Developed with input from Professor Ryohei Yanagi of Waseda University
. Estimates are based on reviews of analytical and calculation methodologies conducted under expert supervision. The resulting analyses and calculations are not subject to third-party assurance.
. The social impact figures presented in this document are estimated values, calculated based on currently available internal and external data, focusing on selected Responsible Drinking initiatives of the Asahi Group in Japan—
primarily changes in drinking behavior resulting from the provision of non-alcohol beverages, and are not financial performance measures.
4. These estimates are best estimates currently available, based on specific assumptions and data constraints. Figures do not represent the entirety of the Asahi Group’s initiatives or the overall scale of the social issues addressed.
Results may be updated in the future due to revisions to assumptions or data used, and this analysis does not prove or assert a direct causal relationship between the Group’s initiatives and the observed social impacts.

w N

. PREARFEROWREFRIC & 5 EE

. ARYBACET BHMPEEAEICOVWTIE, FRANARSL»OHEEZZIITVLETH, HEFMARICL2EZHRIACTMEERT 260 TEHY £HA,

. ABRICHHT IHEA V0 FOBKEIR. BRICE T2 LUHOEEHZEBO—HOEE, FL LT/ Y 7ILI1-LEBHORBEZBLCARETHOLENRIC, BERCAFAERAKRNAT —RICESEEH L #HETH Y.
BHHETELHY FHA,

4 FEFEE, —EOHRFESLVT —LHNICESCRBRATOREHRTHY . HHOMY EHLAPHERELA LTI LOTRHY FHA, £, FREGCERT —2ORELFICLVRERIIREELIZ6DTHY.

YRR VT EOBEENLRRBRETPVELEIHET260TIRHY £HA.

WN
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Co-creating with stakeholders to drive
social impact through moderation.




List of Notes "f,;’uf'i

*1
*2

*3

*4
*5
*6
*7

*8
*9

*1
*2

*3

*4
*b
*6
*T
*8
*9

From 2025, we have changed the term “CO, emissions” to “GHG emissions,” given that our group-level emissions includes non- CO2 GHG emissions partially.
Priority basins are selected based on water risk assessment tools (Aqueduct, Water Risk Filter and Integrated Biodiversity Assessment Tool (IBAT)) and site-
level localized water risk assessment. (Targeted sites: 9 manufacturing sites)

Water risk areas include, but not limited to, ones with either water availability, water quality and/or Water Sanitation and Hygiene (WASH) risks and/or basins
globally recognized (e.g. CEO Water Mandate priority basins) etc. (Targeted sites: 7 manufacturing sites)

Identified risks include, but not limited to either water availability, water quality and/or Water Sanitation and Hygiene (WASH) risks, etc.

Exporting countries excluding export business through distributors.

Existing Tier 1 direct suppliers (raw materials and packaging) with annual spend exceeding USD 100,000

Non-alcohol adult beverages are defined in accordance with the laws and regulations in each country. Low-alcohol beverages have an alcohol content of no
more than 3.5%.

Non-alcohol adult beverages(beer taste), ready-to-drink (RTD) beverages, non-alcohol adult beverages.

The organizational target boundary follows SBTi net zero criteria and covers organizations with primary GHG emissions (i.e. including organizations with more
than 95% of the total Scope 1, 2 emissions and 90% of Scope 3 emissions). Note that covered companies are not the same between Scope 1, 2 and Scope 3
due to different coverage requirements according to SBTi.

TN —T2EOGHGHHE ICIECO2FHED—EA G ENTWB =0, 2025F &V, [COBEHE] % [GHGHEHE| ICRZE%2ZTE

BB O EEMS LK) X 75l — /L (Aqueduct, Water Risk Filter, Integrated Biodiversity Assessment Too (I IBAT) ) DR L UVREEN S TIToTWBKY X7
FEMIAEICE OEETE (KR : 9% ENS)

KU R OEWHE & IdKE, KE. Water, Sanitation and Hygiene (WASH) Z(CB89 % U X0 0 27 £ 2RISR S T L S5k, $1ZI£CEO Water Mandate
priority basinsZ Mk L. BE (KR : 7TEERS)

TEERAIL. KE. KE. Water, Sanitation and Hygiene (WASH) (B4 3 U X 7 2 &L KMEBEER OERE

TARMIE2—2—%BU-BHEEZBREEERE

FEfE - A%EMOEREE|SEI0AK VU E0BEY 754 v —

J T A—LERROERIGEEOERHICHEST 2, ET7LI—LERHET LI - VEH3S%UATET S

E—IL$E, RTD., / v 7L a— Lkl

ITERETF S, SBTIEXEICAIY . FHEFEHICHE S GHGEEEE D AEESD (Scopel,21£95%LL E. Scope3iZ90%Ll t) ##AFET 2 HEMA TR, A HScopel,2 - Scope3ZznFh
THRENKEEB/-THELDH Y. Scopel,2 - Scope3ICEVWTHREEIZIERD
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